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1.1 Logo variations
The Physiological Society logo is available to use  
in four colours. 

The Full colour logo is our primary logo. The logo 
should preferably be used on a white background 
but may be used on light colours and images. 
Please ensure that there is enough contrast for 
the icon and wordmark to be visible and legible.

The Cyan and white logo should be used on dark 
blue backgrounds or very dark images only. 

The White logo should be used on backgrounds 
using our six brand colours excluding the dark blue 
and on dark images and graphics. When using this 
logo, ensure that there is enough contrast for the 
logo to be visible and legible. 

A Black logo is also available but is only to be 
used in instances where the other logos cannot  
be used such as when printing in black only. 

The logos have been produced in the 
following formats. 

EPS – These files are for professional design 
use. There are CMYK logos for general use and 
Pantone logos for printing in spot colours. 

JPG and PNG – These versions are for use with 
programs such as Microsoft Word and digital use. 

Cyan and white logo

Formats: EPS File, PNG File

Full colour logo 

Formats: CMYK EPS File, Pantone EPS File, JPG, PNG File

White logo 

Formats: EPS File, PNG File
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A3 
70mm

A4
50mm

A5
35mm

Min
20mm

1.4 Print sizes
The Physiological Society logo should always be 
prominent and clear on our materials. To ensure 
consistency across our print and digital materials 
we have specified sizes for common page sizes 
and applications.

To make sure that our logo is always legible, the 
smallest recommended size for the logo is  
20mm in width for printed materials.

1.2 Positioning
The Physiological Society’s logo can be 
positioned in any corner if it best suits the 
design of each piece of communication. 
Usually the logo works best along the hard 
edge of the document, either top left or 
bottom left. Avoid centring the logo.

The margin around the logo should equal 
the width of the wave graphic. If this is not 
possible ensure that the margins are of 
equal measure, e.g. If a logo is positioned 
top left, the top and left margins should be 
the same.

1.3 Minimum exclusion zone
To ensure that the logo is prominent and visible, an area of clear space must surround 
the logo at all times. Ideally this should be equal to the width of the wave graphic. If 
space doesn’t allow this, the clear space should be a minimum of the width of the ‘P’ 
in the logo. This will scale up in relation to the size the logo is being used.

055
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1.5 Digital sizes
As a rule, the width of the logo when sized 
for digital use should be 25% of the width 
of the item being produced. This is a guide 
and there may be exceptions to the rule 
for oddly proportioned sizes. The smallest 
recommended size of the logo for a digital  
use is 72px.

Shown opposite are some of the common 
social media sizes correct at time of printing. 

Before creating new work, ensure 
that you are using the most up to date 
information on social media image sizes. 

Standard screen size 
1920 x 1080px

Logo width = 480px

Instagram photo 
1080 x 1080px

Logo width = 270px

Twitter image 
1200 x 675px

Logo width = 300px

Facebook shared image 
1200 x 630px

Logo width = 300px

6

Minimum size
72px
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1.6 Branding bar
The branding bar can be used for materials where the logo does not work 
over an image or background, or where contact and social media details  
are required. It should appear with either a white or dark blue background. 

It works best on event adverts or posters to create a clear division from the 
details of the event. The branding bar should only appear at the bottom of the 
materials, and should not be used on materials smaller than A5.

events@physoc.org
+44 (0)20 72695710
physoc.org

physoc

@ThePhySoc

the-physiological-society

PhySocTV

@thephysoc

A4 Branding bar dark blue Shown to scale. 12mm margin between borders and sections.

A5 Branding bar white Shown to scale. 8mm margin between borders and sections.
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Cyan and white logo 

5omm width

Cyan and white logo 

35mm width

Contact details 

Foundry Sterling bold 12pt

Contact details 

Foundry Sterling bold 9pt

Social media details 

Foundry Sterling medium 11pt

Social media details 

Foundry Sterling medium 8pt
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events@physoc.org

+44 (0)20 72695710

physoc.org

12mm 12mm 12mm12mm

12mm

physoc

@ThePhySoc

the-physiological-society

PhySocTV

@thephysoc
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1.7 Logo misuse

8

Do not place the white logo on light 
coloured backgrounds or images.

Make sure that the logo is not 
distorted in any way.

Do not place the cyan and white logo 
on backgrounds or images that are 
not very dark or conflict with the  
cyan colour.

Do not modify or rearrange the logo 
or wordmark. The only exception 
is for social media profile images 
where the wave can be used without 
the wordmark, but the wave still 
shouldn’t be rotated or flipped. 

Do not place the full colour logo on 
coloured backgrounds or images.

Do not alter the colour of the logos 
unless it is for a special print process 
such as foil blocking.

Do not place any logo directly over 
busy backgrounds or images.

Do not rotate the logo. It should 
always be used in a horizontal 
format or a vertical format in 
special circumstances such as  
event displays.
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1.8 Journal logos
The Physiological Society publishes 
two Journals that lead the discipline, 
promoting best practice and pushing the 
boundaries of scientific endeavour, The 
Journal of Physiology and Experimental 
Physiology.

Both of the Journals use the  
typography and brand colours of The 
Physiological Society.

The two logos shown opposite should 
only appear in the colours shown. The 
Journal of Physiology logo uses the 
dark blue brand colour and Experimental 
Physiology uses dark blue and red.

For details on the colours, see page 14. 

When using the logos alongside The 
Physiological Society logo, a space 
equal to the wave graphic should be left 
between them. 

The top of the ‘T’ in the The Journal of 
Physiology logo should line up with the 
top of right hand section of the wave 
graphic. 

The Top of the ‘X’ in the Experimental 
Psychology logo should line up with the 
top of right hand section of the wave 
graphic. 

9
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Full colour logo

X X X

Logo alignment and sizing

White logo

White logo
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2.1 Our typefaces

Primary font

The Foundry Sterling font family should always be used for text on printed materials and for 
digital applications such as social media posts and online advertising. The brand uses four 
weights of the font.

Internal font

In circumstances where it is not possible to use 
our primary font such as emails, and internal  
documents, the Calibri font family should be used. 

Website font

For digital applications such as our website the 
Roboto font family is used. Use Roboto Condensed 
for headings and Roboto regular for text. 

11
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Calibri Regular

Roboto Condensed Regular

Roboto Condensed Bold

Calibri Regular italic

Roboto Regular

Calibri Bold

Roboto Bold

Foundry Sterling Book

Foundry Sterling Book Italic

Foundry Sterling Medium

Foundry Sterling Bold
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2.2 Using type consistently
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Main headings should be typeset in Foundry 
Sterling bold or medium. A mixture of the two 
weights can also be used to add emphasis. The 
bold weight should be used as the primary font 
for advertisements and the medium weight for	
academic uses such as headings within reports. 
The line spacing of the headings should be 120% 
of the font size. 

Standfirsts and quotes should be typeset in 
Foundry Sterling medium. 

Sub headings should be typeset in Foundry 
Sterling bold. 

Body text should be typeset in Foundry Sterling 
regular unless it’s important to highlight key 
information, and then the heavier weights can be 
used. Body text should be no smaller than 11pt  
so that it is legible to as many people as possible.

The colour of body text in reports and 
publications should be an 80% tint of black.

The Physiological Society 
Advancing physiology since 1876
As the largest network of physiologists in Europe, with academic 
journals of global reach, we continue our 140-year tradition of being 
at the forefront of the life sciences. We bring together scientists from 
over 60 countries, and our members have included numerous Nobel 
Prize winners from Ivan Pavlov to John O’Keefe.

About us

The Physiological Society brings together over 4000 scientists from over 60 countries. 
Since its foundation in 1876, its members have made significant contributions to our 
knowledge of biological systems and the treatment of disease.

We promote physiology and support those working in the field by organising world-class 
scientific meetings, offering grants for research, collaboration and international travel, 
and by publishing the latest developments in our leading scientific journals, The Journal of 
Physiology, Experimental Physiology and Physiological Reports.

The Society also runs events for the general public on how physiology relates to everyday 
life, and for students who may be considering physiology as a career.

The Physiological Society Brand Guidelines 2021 
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The Physiological Society communications need 
to be visually engaging and legible for all of 
our audiences. To ensure communications are 
accessible to as many audiences as possible, we 
need to consider a variety of things including text 
size and style, text alignment and colour contrast. 

Text size 
Body text should be a minimum of 11pt so that it 
is legible to as many people as possible.

Capitalisation 
Setting large amounts of text in capital letters can 
be harder to read than lower-case letters. Using 
capital-case is acceptable only for headings and 
emphasising single words

Italicisation 
Some audiences can find italics difficult to read 
so they should be used sparingly. Using a bold 
weight, an underline or a strong colour are good 
alternatives to add emphasis. 

Leading  
Leading or line spacing is the space between one 
line of text and the next. If the line spacing is too 
narrow or too big the text will be difficult to read. 
As a basic rule, the leading should roughly be a 
minimum of 120% of the text size. For example, 
11pt text would have a line spacing of 13pt. 

Word spacing 
Changing the spacing between letters or words 

(horizontal scaling) is sometimes used to fit more 
text on to a line. Where possible this should be 
avoided to avoid compromising legibility. In cases 
where this cannot be avoided, the horizontal 
scaling should be set to no less than 97%. 

Line length 
Long lines of text are harder to read. For 
optimum readability, a good guideline is  
between 12 and 15 words per line. 

Alignment 
Left-aligned text with a ragged right hand  
margin is the most legible as it is easiest to find 
the start and finish of each line. Avoid centring 
large sections of text or justifying text (where  
all lines of text are of an equal length). 

Colour contrast 
There should always be a high contrast  
between the text and the background. Contrast  
is greatest when dark colours are used with  
light colours or white. Avoid using text in our 
brand colours on dark backgrounds or images. 
Body text and small text using very dark colours 
are the most accessible and should be set to an 
80% tint of black in our communications.  
 
When using white text, the background should be 
as dark as possible. Avoid using white text unless 
it is a heading or a large point size on our gold  
and primary cyan backgrounds. 

You can check the accessibility of colour  
contrast for digital use at:  
webaim.org/resources/contrastchecker

For examples on colour combinations to avoid, 
see the Colour misuse section on page 16.

Colour blindness 
In order for charts and diagrams to be made 
accessible for people with colour blindness, it is 
important that information is not displayed in colour 
only. Where this is not possible (e.g. gene expression 
heat maps), colour tints and contrast should be 
carefully considered. When using our brand colours 
in charts and diagrams, try varying the tints of the 
different colours to improve the contrast between 
them. Further recommendations: 

c  �Do not convey information in colour only. Show 
difference both in colour and shape (solid and 
dotted lines, different symbols etc).

c  �Label elements of a graph on the graph itself 
rather than colour coding them.

c  �People with colour deficiencies are usually unable 
to tell the difference between red and green. 
Some will also struggle to distinguish between 
blue and green and yellow and red/purple. Avoid 
these colour combinations in charts and diagrams 
and consider using more accessible combinations 
such as green and magenta or yellow and blue.

The Physiological Society Brand Guidelines 2021 
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The primary colours of the brand are 
dark blue and teal. These should be 
the dominant colours in any materials 
produced. 

A secondary palette of colours exist 
to add interest to materials, appeal 
to different audiences or to highlight 
key information. This secondary 
palette should not be used on its own 
and should appear with one of the 
two primary colours unless within a 
document. 

The brand colours work best when 
they are bright and vibrant. Tints 
of the colours may be used but 
only with the full strength colour 
also appearing. This is relevant for 
backgrounds of text boxes and for 
colouring charts and graphs. Tints 
should be used in 20% increments.

TPS Red 

CMYK	 6.   100.   0.   26. 

RGB	 175.   0.   110. 

HEX	 #Af006E

Pantone	 234 U

TPS Primary Cyan 

CMYK	 85.   21.   0.   0. 

RGB	 0.   152.   219. 

HEX	 #0098DB

Pantone	 2925 U

TPS Primary Blue 

CMYK	 100.   44.   0.   76. 

RGB	 0.   39.   76. 

HEX	 #00274C

Pantone	 5395 U

TPS Teal 

CMYK	 100.   0.   30.   2. 

RGB	 0.   154.   166. 

HEX	 #009AA6

Pantone	 320 U

TPS Gold 

CMYK	 13.   19.   61.   30. 

RGB	 180.   167.   108. 

HEX	 #B4A76C

Pantone	 4515 U

TPS Purple 

CMYK	 63.   99.   9.   45. 

RGB	 90.  36.   90. 

HEX	 #5A245A

Pantone	 261 U

TPS Grey 

CMYK	 0.   0.   0.   60. 

RGB	 112.   114.   119. 

HEX	 #707277

Pantone	 10 U

The Physiological Society Brand Guidelines 2021 
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Using red or purple text  
on a dark blue background  
is difficult to read

Using dark blue text on a  
red or purple background  
is difficult to read

Using coloured text on a 
Cyan background is difficult 
to read

Do not use red or purple text on a 
dark blue background or dark image.

Do not use dark blue text on a red or 
purple background.

Only dark blue or white text should be 
used on the primary cyan colour. Never 
use any of the other brand colours.

Avoid using too many colours on the 
same page of a design. As a guide, use 
no more than three brand colours.

Do not use colour combinations that 
clash, strobe or have poor contrast.

Do not use tints of brand colours as a 
dominant colour in a design.

For more information on accessibility and use of colour, please refer to the accessibility guidelines section on page 13.

The Physiological Society Brand Guidelines 2021 
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Photography and illustration are key 
elements of The Physiological Society’s brand 
and should emphasise the organisation’s 
sense of purpose and expertise. 

The chosen imagery should be impactful  
and eye-catching. This can be achieved 
through the subject matter, colour, depth  
of field or movement.

There are four themes for photography and 
illustration to reflect various aspects of The 
Physiological Society’s work, these are:

Physiology in detail
Communicating the depth and variety of 
physiological research. From individual cells 
and molecules to tissue and bone structures.

Physiology at work
Illustrating the expertise and knowledge 
of the people and the work that goes into 
making The Society what it is.

Applications of physiology outside  
the lab
Showing physiology in a context, how it 
impacts people’s every day life and how 
it enables us to understand the body’s 
function.

Network and collaboration
Highlighting the community and  
collaborative aspects of the society as  
well as the interconnectivity of physiology. 

The Physiological Society Brand Guidelines 2021 



4.2 Photography 
examples
Physiology in detail

Show 

 �Real scientific photos where possible	
that are relevant to the discipline

 �High-quality rendered images when 
photography is not possible with  
real scientific grounding

 �Rendered images with a  
consistent style 

 �A broad range of scientific images, 
from the microscopic to larger 
structures and organisms and across 
disciplines within physiology 

Avoid

  �Badly rendered images

  �Images that look unscientific or 
unnatural

  �Rendered images that have an  
inconsistent style

  �Images that are scientific but are 
not relevant to the discipline for 
example plant physiology images

19

 



 

 



4
. I

M
A

G
ER

Y

The Physiological Society Brand Guidelines 2021 



4.2 Photography 
examples
Physiologists at work

Show 

 �A balance of age, gender, ethnicity  
and other protected characteristics

 �Expertise and professionalism 	
relevant to the discipline

 Settings that feel natural and real

 �These can vary from shots of 
physiologists in their labs to those 
within their teaching environments

 �A broad range of scientific work, 
from the microscopic to practical 
experiments

 �A broad range of physiological 
disciplines

  �Physiologists carrying out work or 
experiments alone and in collaboration

Avoid

  �Images that feel fake or unrealistic for 
example, too futuristic 

  �Overuse of scientists in lab coats and 
clichéd actions such as examining  
vials of coloured liquid

  �Cheesy stock images
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4.2 Photography 
examples
Applications of physiology 
outside the lab

Show 

  �Real images as opposed to stock 
photography where possible

 �A balance of age, gender, ethnicity 
and other protected characteristics

 �A balance of 	people with a range  
of fitness levels

 �Settings and activities that feel 
natural and real

 �Physiology in action

 �A broad range of activities that 
show the different ways physiology 
impacts different parts of life

Avoid

  �Cheesy stock images

  �Images without backgrounds
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4.2 Photography 
examples
Network and collaboration

Show 

  �Real images as opposed to stock 
photography where possible

 �A balance of age, gender, ethnicity 
and other protected characteristics

 �Physiologists across different career 
stages and students

  �Members networking and 
collaborating together

 �Social and professional aspects of 
The Physiological Society

 �Physiologists in an educator role

Avoid

  �Images showing people looking 
bored or uninspired

  �Images that look too posed or 
staged
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4.3 Illustration 
examples
Illustration can also be used to  
reflect aspects of The Physiological 
Society’s work. 

Show 

 �A balance of age, gender,  
ethnicity and other protected 
characteristics when showing people

 �Scientifically and anatomically 
accurate illustrations when depicting 
physiological topics

  �Brand colours within the illustrations 
or use colours that do not clash with 
our brand colours 

 �Simple flat illustration styles

Avoid

  �Illustrations that are too cartoony

  �Illustrations in different styles

  �Images that look unscientific or 
unnatural

  �Colours that do not fit with our 
brand colours

23
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Icons are useful within The Physiological 
Society brand to add interest to designs, 
create infographics or illustrate concepts 
when space is limited. For consistency, 
icons should always be created in the 
following format. 

  �Icons should be constructed as a line 
drawing with a single line thickness

  �All icons in a design should have  
equal line thickness. As a guide, icons 
on an A4 document should have a line 
thickness of 2mm

  �Icons can use straight lines but must 
have rounded corners and line ends

  �Keep the icons as simple as possible 

  �Icons should be produced in a single 
brand colour and white, or using the 
dark blue and another brand colour

  �Icons can use colour fills to increase 
contrast if needed

Do not

  �Use multiple line thicknesses 

  �Create icons with square edges

  �Create icons in different design  
styles and colours

Thematic icons

Incorrect styles

Cardiac & Vascular Epithelia & Membrane 
Transport 

Endocrinology

Neuroscience Human & Exercise

Metabolic Education & Teaching


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5.2 Graphs, charts 
and diagrams
When producing charts and diagrams 
keep the design as simple as possible to 
not detract from the data. 

Charts should be created using our 
seven brand colours where possible. If 
there are more fields of data, or a single 
colour chart graphic is needed, tints 
of the brand colours should be used. If 
tints are used, use different increments 
and ensure that there is enough 
contrast between the different colours. 
Only after this should non brand colours 
be used. 

Avoid placing similar colours next to 
each other in pie charts or bar charts.

For more information on 
accessibility for graphs, charts 
and diagrams please refer to the 
accessibility guidelines section  
on page 13.

13

PHYSIOLOGY AND KNOWLEDGE EXCHANGE

13

26%
of older  

female adults

50%
of older  

male adults

did not meet the European Food 
Safety Authority (EFSA) daily fluid 

intake recommendations. 

We are very interested in 
continuing to work with the older 
population, investigating the 
most appropriate drink strategies 
for improving their hydration 
status and health outcomes 
and therefore having a positive 
impact on their quality of life.

From the analysis of the volume and choice of 
beverages, we observed that the difference 
between those meeting and those not meeting 
the EFSA recommendation could be attributed to 
differences in water ingestion. In particular, water 
intake during the mid-morning and early-afternoon 
was lower in those not meeting the guidelines. We 
are very interested in continuing to work with the 
older population, investigating the most appropriate 
drink strategies for improving their hydration status 
and health outcomes and therefore having a positive 
impact on their quality of life.

PHYSIOLOGY AND KNOWLEDGE EXCHANGE

TPS13219 - How Physiology Changes the World - Brochure REPRO v2.indd   13TPS13219 - How Physiology Changes the World - Brochure REPRO v2.indd   13 26/01/2021   12:56:2426/01/2021   12:56:24
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TRANSLATING UK KNOWLEDGE AND RESEARCH INTO IMPACT

Academic survey methodology
Members of The Physiological Society and other 
physiologists were surveyed over the summer of 2020. 
Responses were received from 230 individuals, the 
overwhelming majority of whom were active in UK higher 
education. The survey was adapted from that developed 
in 2015 by Hughes et al. with NCUB,15 published in 2016, 
which updated the analysis of the largest ever survey of 
UK academic engagement with external organisations 
undertaken by the Centre for Business Research in 
2008/9. The original Hughes et al. 2015 web-based 
survey attracted over 22,000 responses and together 
with the 2015 responses these are the two largest 
research and knowledge exchange surveys of a national 
Higher Education System ever completed. The results 
make a substantial contribution to the understanding of 
knowledge exchange activities in the UK beyond those 
assumed from institutional income metrics. In particular, 
they challenge assumptions about the motivation of 
academics and demonstrate the positive links between 
knowledge exchange and wider teaching and research.

This project’s survey tool was simplified from the original 
Hughes 2015 version to reduce burden while maintaining 
core data for comparison. Where data are directly 
compared between surveys, we advise that care should be 
taken given the 5 year gap between the two exercises. For 
context, total UK knowledge exchange income increased by 
around 18% from 2014–15 to 2018–19, suggesting that, 
were the Hughes 2015 survey to be re-run, activity would 
also have increased. In addition, respondents were asked to 
list all the barriers and then prioritise the top three barriers 
in order to highlight the most significant. Comparisons are 
made against the overall Hughes 2015 total as well as the 
subset of respondents active in health sciences (which is 
most likely to include physiology-related activity).

Further, our survey was conducted while the majority 
of respondents were undergoing disruption due 
to COVID-19, which added further challenges to 
dissemination and data collection. 

Figure 7 shows that, of the 230 responses we received, 
the largest single group reported Unit of Assessment 24 
(Sport and Exercise Science, Leisure and Tourism) as their 
primary research discipline. This may be a result of the 
survey methodology as the British Association of Sport 
and Exercise Sciences (BASES) supported The Society 
substantially by communicating the survey to its members. 
Future analysis with a larger sample is recommended where 
responding numbers can be compared with the Higher 
Education Statistics Authority (HESA) staff, which details 
the total number of staff working in all academic cost 
centres. Overall, proportions are reasonably in line with 
expectations. ‘Other or N/A’ includes academics based 
outside the UK and non-academic physiologists.

In Figure 8 there is a reasonably broad distribution 
of academic roles reported by respondents. 
Lecturers, Senior Lecturers and Readers make 
up just over half of the sample while a fifth 
are Professors. ‘Other’ includes a number of 
postgraduates and some from outside academia 
(including further education and school staff).

24% 
Lecturer

13% 
Other

19% 
Professor

28%
Reader / Senior 
Lecturer

10%
Research 
Fellow   / 
Associate

4%
Research/Teaching 
Assistant/Teaching 
Fellow/Associate

2%
Emeritus/Honorary 
(Retired)

Figure 7  
Respondents to the 

academic survey  
by REF Unit of 
Assessment  

(UoA)
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Health Professions, 
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and Pharmacy)

7%  
Teaching-only 
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4%  
Other 
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21%  
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(Biological 
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(Clinical 
Medicine)
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respondents
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PHYSIOLOGY AND KNOWLEDGE EXCHANGE

2.1 Understanding the 
growth in the UK’s knowledge 
exchange landscape
In order to understand physiology’s contribution to 
knowledge exchange in financial terms, we must first 
examine how the UK Government records knowledge 
exchange interactions at a sector level.

The annual Higher Education Business and Community 
Interaction Survey (HE-BCI) is now in its 20th year and 

represents the most complete record of knowledge 
exchange in the UK.13 Figure 4 shows the main 
financial indicators and the increases year-on-year 
from academic year 2014–15 to 2018–19. The 
growth of knowledge exchange income outpaced 
the overall economy over the 5 year period outlined 
above.

As knowledge exchange income overall increased 
year-on-year for the last five consecutive years, 
The Society sought to develop a model that would 
capture physiology’s contribution to this landscape.

Figure 4 Total UK knowledge exchange cash terms income 2014-201914 (based on HE-BCI survey data)
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PHYSIOLOGY AND KNOWLEDGE EXCHANGE

1.1 What is physiology?

Physiology is the science of life. It is the branch of biology 
that aims to understand the mechanisms of living things, 
from the basis of cell function at the ionic and molecular 
level to the integrated behaviour of the whole body and 
the influence of the external environment. Research in 
physiology helps us to understand how the body works 
in health throughout the life course and how it responds 
and adapts to the challenges of everyday life; it also helps 
us to determine what goes wrong in disease, facilitating 
the development of new treatments and guidelines for 
maintaining human and animal health. The emphasis on 
integrating molecular, cellular, systems and whole-body 
function is what distinguishes physiology from the other 
life sciences.

As highlighted in The Physiological Society’s recent 
reports Growing Older, Better8 and A National COVID-19 
Resilience Programme: Improving the health and wellbeing 
of older people during the pandemic,9 the integrative 
nature of physiology means that it has a broad reach when 
it comes to the types of knowledge exchange activities 
physiologists undertake. The different areas of society 
that are impacted by physiological insights are also very 
broad, covering traditional areas such as testing and 
diagnostics through to non-traditional areas such as legal 
advice and elite sport.

1.2 What is knowledge 
exchange?
Knowledge exchange is the multiple interactions between 
higher education institutions and businesses, public 
services, charities, public engagement, communities, 
policymakers and government to create societal and 
economic benefit. These interactions include joint research 
and development projects, consultancy, training and 
setting up new companies. Knowledge exchange is critical 
to a world-leading higher education system10 and R&D 
sector. For business, knowledge exchange activity supports 
competition, innovation and productivity, with universities 
offering their wealth of knowledge and expertise.

Figure 1 outlines the knowledge exchange ecosystem, 
which depends on interactions between the research 
community, knowledge exchange professionals within 
institutions and the knowledge exchange partners. 
This is set within an innovation context that is shaped 
by overarching policies such as funding models and 
government priorities, articulated through mechanisms 
such as the Industrial Strategy. As well as resulting 
in innovation, knowledge exchange also benefits the 
traditional outputs of higher education, such as the 
student experience and research publications. 

As Figure 1 demonstrates, the knowledge exchange 
ecosystem is complex and this report outlines 
recommendations for each of the primary actors involved. 

Figure 1 Overview of stakeholders involved in knowledge exchange (adapted from Public and Corporate Economic consultants)
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5.3 Circular elements
Circular elements are used in a number of 
different ways within The Physiological 
Society brand. The shape visually reflects 
the curves of the logo and allows for 
multiple pictures to be used on materials 
in a fluid way, without the design feeling 
blocky or rigid. 

Circular elements can be used:

c �To hold multiple photos on a spread

c �To illustrate the interconnection of  
the different parts of physiology and 
The Physiological Society

c �To include a combination of icons  
and words that highlight specific detail
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5.4 Network 
graphics
Abstract images of connected 
networks are used within the brand 
to depict the network aspect of 
The Physiological Society and the 
interconnection of the disciplines  
of physiology.

Used as backgrounds to materials, 
they also add interest and depth. 
Circular images can be overlaid  
on top, building into the network 
concept. 

The network graphics should be 
selected or edited to appear in the 
brand colours.

Depending on suitability and design, 
these abstract networks can be 
photographic or illustrative.

Make sure that the network graphics 
always have an element of depth. 
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6.1 Adverts
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h  The logo choice is correct, and it has been positioned correctly.

h  The imagery used is on-brand and fits with the key categories.

h  The correct font has been used and applied to deliver visual impact.

h  The correct colour palette has been used.

h  The visual style has been creatively used and applied.

h  The icons used follow the brand style.

h  The accessibility guidelines have been followed.

h  Sign off has been obtained from Head of Policy and Communications.

7.1 Visual checklist
Use this checklist to help you ensure that the brand guidelines have been followed correctly. 
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